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How the quality of tourism design improves people’s lives — “RE40 1

Design for tourism

I L L D=l e TP T oo T T T
It EyvmOdeRs FIEEERY S 24 00,0
TSI Ol 2 34T Lo o — R84,

g OHEEFTOMLICDBENBIF ) T1%

IVNY—[CELKY—=VZXLDTTFAL

ko b B/ UL Y I, K4 Y OEREEENEGICES NBEAHES O, 8% 55 - 2Bk £ S a—% /B
£ A= LSRN T FNASEOERECALYBRBREALY YOV MBREBOF 1 8 e
B, T /o —e0a5HKL—> 3 v TRHETS Y KOUZa—TUER. K1 YORAEREH >

LEDER. BEICEAL L OBEEBHE ¢ oR=2 D5 kI TOBBUHOY—-UILTS VK
BRERMEETERI VY=, 2OY=) ZLFHA Y DIF - B THB. ¥592 - T—

H2 2w (FHA 8% T RLTRIw 2 (73T« »78BY) Bl

For many years the Harz mountain range in northern Germany possessed a lackluster sightseeing im-
age owing to its complex history. In the spring of this year, a collaboration between the Harz Tourism
Association and Embassy—a Berlin design office whose philosophy is "small but exceptional™—suc-
ceeded in renewing the Harz tourism brand to the great surprise of the German tourism industry. Em-
bassy has also had success in a Berlin tourism promotion campaign and the development of a tourism
brand for the Latvian capital of Riga. | met with Embassy’s tourism experts Klaus Asemann (design)
and Andreas Mack (branding) and asked them about their ideas.
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Seeking the maximum,
not the minimum

When | first saw Harz's new wine red tourism
logo | got the impression It has been in use since
the middle ages.

Asemann That's just what we hope people
will feel when they see the design. It's an
original development inspired by the Fractur
font that is used even today in cities inthe
Harz area, When doubts about the newness
of the design arise, we consider it o be proof
that it embeodies the essence of Harz, | think
many people expect the design ta be "cool”
because we ara a Beirlin design office, and
they are surprised when they discover its
completely different. When creating a brand
far a company or region, you have to find
samething that can only exist there, or else
you won't get anywhere.

Mack When branding for cities or regions
yviou have 1o evoke feelings of empathy and
good will, and tickle the emotions rather
than arouse immediate associations with
particular historic places such as castles and
gardens. Harz has a long tradition of mining
silver and other materials, and we linked i
with a world of fantasy such as the legend of
the witches Sabbath and stories of dwarves
who live inside the earth and mine for pre-
cious metals. We discovered a foundation
upan which to develop a concrefe design
when we realized the entire Harz region had
the ‘magic mountain’ legend in commaon,

A fow months after they were introduced, the
colorful graphics done in a silhouette style seem
ta have changed Harz's image for the better.

A Designers tend to be biased towards pro-
cesses that subtract or reduce to the mini-
mium, but we wanted [o open a sightseeing
treasure trave in Harz, and sought the max-
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Cn the 20th annversary of the collagse of The Serlin
wall (200%), the city of Berlin déveloped 3 large-5cale
tourism campaign from 2008 to 2017 The concept is
‘everyone can participate” based on a speech bubblis
mati done in red, the symbaolic color af Seilin, The
red speech bubble sefved as the mayor of Berlin's
partrses @van duting Berlin promotion days haid i
vaFous cltkes in Europea and the LS
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mum rather than the minimum. 185 as if we
said, "Would every possible sightseging at-
traction please comea up on the stage.” In our
attempts to find an aesthetic way to com-
municate the diversity of sightseeing in Harz,
we discovered the silhouette,

M Using the old silhouette method, we had
the witch flying on a broom, which is the ab-
vious choice of course, but we also put her
on a mountain bike, We gave it a narrative
guality, just like sithouette animation, We
came up with 150 variations of silhouette
by using various sightse&ing alements from
Harz, and developed a system that the tour
facilities and industry could take advaniage
of according o thair purposes.

Design that will function
on its own for years

After WWII, Harz was split apart by the border
running between East and West Germany, To-
day, Harz encompassas the three states of Lower
Saxany, Saxony-Anhalt, and Thuringla. One can
imagine how these complex administrative con-
ditions might influence the project.

M When Germany unified, Harz actually
grew more separate. This is because while
geastern Harz was promoted through eco-
nomic policies and given modern facilities,
western Harz's old infrastructure was left in
place, a situation risking unequal deveiop-
ment, However, Harz is Harz for foreign tour-
ists, and they don't care much about palitical
borders. Harz Is also well-known for Brocken,
the highest peak in narthern Germany, and
there's a traditional meeting of key figures in
the region’s political and business establish-
ment that takes place regularly on the sum-
mit. We had an opportunity to attend the
meating and explain our concept, and weare
told it was the first time they had discussed
Harz as a single entity and what its overall
image might be. | think we finally could see
a desired shape for Harz that was unified
through the medium of branding. Since the
government is involved In tourism projects,
you have to develop a subtle sense abaut
such things through expenence,

A We always have 1o distance ourselves
from politics. A tourism brand isn't just far
people visiting the area; it must also be cre-
ated for the people living and warking there,
Thats why we must always seek contact and
dialog with the residents, and the branding
necessary to achieve that goes far beyond
promaoting tourism and the economy. After
all, it's a matter of an identity far the region
that will last into the future. The design must
be loved and utllized by the residents or else
it's meaningless, bacause the identity of 3
tourism brand must maintain its value for
many years. Good design will function all on

its own even when the day comes when the
creatnrs are gone. A new self awareneass will
emerge, and the people living in the land
will naturally want 1o use the design and
want to coexist with the brand,

%0 that means tourism requires a design quality
that leads to improving the quality of daily life
for the people in the region over time,

M Today, we are living in shrinking cities
and declining societies. I's a sad fact that
same areas of Harz are In decline, with pro-
gressing depapulation and vacant houses
plainky visible, Even suparmarkets have dis
appeared in some towns. There are no plac-
es for young people to work, and the ratrest
of youth from Harz is a serious |ssue, The
brakes must be put on this growing trend
We refined our ideas while embracing the
dream that young people will want to live
in Harz and bring back for a visit the friends
thay made gvarseas.

Youve received the 2010 Carparate Design
Award and were nominated for the 2012 Ger-
man Design Award, and It seems that the Lat-
vian capital Riga is seeing an increasing number
of visitors a< a result of your project there.

A In the Riga project, a pattern found in tra-
ditional Latvian crafts served as a starting
paint for the design. The pattern symbol
izes earth, fire, and mother, and is part of the
Latviam cdentity as northern Europeans. That
ribbon-shaped pattern appears in our project
with some added variation in colar and Torm
The digital cultural scene is quite vibrant
amaong the yvoung in Baltic state countries,
and since our graphic design makes use of
pixels, It can become a bridge batwean the
analog and digital, and the traditional and
modern

The 2010 Be Berlin tourism campaign was car
ried out in a unigue way that allowed anyone to
participate. It got a great reaction, both positive
and negative,

M Although the campaign differed in farm
from Harz and Riga, it shared the policy of
laking communication with people senously
We invited people from all over the warid
ta have a conversation with Berlin throug!
the use of red speech ballogn frames. |nside
these speech balloons, anyvone could expres
themsalves and talk as if they were the voice
of the city, The mayar of Wowereit was very
enthusiastic about the project and ool
speech frame with him even when he wenl
overseas. In regards to the promaotion of 1our-
ism, municipalities will not necessarily adop!
a long-term view in the way companies
would with their product promotion policie:
and even design companies can have weal
strategic thinking In this regard. When the in-
telligences of both the municipality and the
design company meet, the result Is a tourisn
brand with far greater depth, &
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